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Blood Bank Wins Public Relations Awards
For Boots And Badges Campaign

Suncoast Communities Blood Bank was honored withdges’ Award and Golden
Image Award at the 69th Annual Florida Public Relas Association Conference held in
Sarasota from August 5-8, 2007. The two awards weesented on August'7at the Ritz-
Carlton during the Golden Images Awards Gala. Sasic€ommunities Blood Bank received
the awards for the 2006 Boots and Badges BloodeD@ompetition that was entered in the
Golden Image Awards special events category edhligispring.

2006 was the first year that the Boots and BaddeedDrive Competition took place among
fire department and law enforcement agencies wiSamsota County during the

month of July. The teams raised more than 250 btmthations for area hospitals.

The blood drive competition resulted in the pap@tion of eight agencies, media

coverage, and scheduled blood drives. The lawresfioent team (Badges)

claimed the title of winner and a large travelimgphy. The 2007 Boots and Badges
Competition is currently underway and runs untip@enber 1. The goal this

year is to raise 3000 blood donations during a amol a half month timeframe, include
community events and encourage the public to dotmateighout this campaign. Currently the
fire department team (Boots) leads in the competiti

-more-



“This is a great honor for the Blood Bank to beseaipient of these awards and to be recognized
for its outstanding work in the field of public ations on a local and state level. Most
importantly the success of the Boots and Badgesettion goes to our first responders, who
understand the lifesaving need for blood and arencitted to helping our hospitals during the
summer,” said Julie Platt, APR, Public Relationsd adarketing Manager for Suncoast
Communities Blood Bank.

For more information about the 2007 Boots and Bad@tood Drive Campaign visit
www.scbb.org For more information about FPRA please wigitw.fpra.org




